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Introduction from the CEO
Orio's mission is to create value for our owners, customers, employees, suppliers, the local community and other stakeholders. We are fully 
aware of the company's social responsibility and we aim to combine good business practice with social and environmental responsibility in 
order to contribute to sustainable social development. 

This Code of Conduct clarifies our approach to employment law, the environment, human rights and business ethics, as well as the way we act 
towards all our stakeholders and our own staff. 

Orio works actively to promote good business ethics, striving to build long-term, trustworthy relationships. The minimum requirement we set 
ourselves is to comply with international conventions and laws. 

Our Code of Conduct is based on the Ten Principles of the UN Global Compact. This Code of Conduct makes it clear to all employees how we 
are expected to act as an employer, employee, business partner and social actor.

Gustaf Ljunggren / CEO

0.1
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Introduction – purpose
Why do we have a Code of Conduct?
Our Code of Conduct contains our ethical guidelines, which make it 
clear to our employees how we should act and behave as an employer, 
employee, business partner and social actor. These guidelines are 
based on our values and our brand platform, and form an integral 
part of everything we do throughout our company. 

The Code of Conduct sets the minimum requirements for what is 
expected at Orio. It should be seen as a set of guidelines that ensure 
that we all act in the correct way. By making clear what our values 
are and transforming this Code into practice in our daily work, we 
achieve sustainable results, build confidence and gain the trust of 
our stakeholders. 

Everyone must follow this Code
The Code of Conduct is for

• Orio's employees and all companies in the Group

• temporary employees 

• consultants

• Board members

• partners

• suppliers that have signed agreements with Orio 

As employees we are all Orio representatives, so we all need to act 
in a way that upholds the good reputation that Orio has. It is the 
responsibility of the manager to lead by example and ensure that 
employees understand the Code of Conduct and are familiar with its 
content. 

Our suppliers must also apply the rules of our Code of Conduct in their 
daily work, so it is extremely important for people who sign  

agreements with a supplier to monitor and make sure that they are 
observing our Code of Conduct. 

This means that it is our shared responsibility – from the senior 
management to individual employees – to understand the Code of 
Conduct and to ensure that it is observed. 

How to use the Code 
The Code of Conduct should be seen as a set of guidelines for our daily 
work that helps us act in the right way. Normally it is relatively easy 
to decide how to use the Code of Conduct, but the Code can never 
provide an exact answer to every single situation. Use common sense 
and good judgement and think about the following questions before 
making your decision: 

• Is it legal, fair and ethical? 

•  Could my actions affect Orio's reputation and/or affect 
the confidence that Orio's owners, customers, employees, 
trade union organisations, suppliers, local community and 
other stakeholders have in Orio? 

•  If I were an owner, customer, colleague or another party 
that is affected, would I accept the situation? 

• What would I think if someone else did the same as me? 

Everyone is responsible for ensuring that the Code of Conduct is 
observed, from the senior management to the individual employees 
and consultants. Every manager, at every level, is responsible for 
ensuring that the Code of Conduct is applied and communicated, both 
internally as well as to our partners and suppliers. 

If you have any questions or are unsure about how to handle  
a specific situation, talk to your manager or someone else in the 
management team. 
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0.3
Vision, core values 
and principles
Vision
This vision sets the direction for Orio's long-term goals and ambitions. 
The vision should function like a compass for Orio, encouraging and 
motivating us on our journey ahead, making sure that we remain on 
course.

ORIO'S VISION IS:

To be the first choice when it comes to supplying 
spare parts through the use of innovative services.

ORIO LOGISTICS VISION IS:

Orio Logistics shall be the leading business 
partner within 3PL in the Nordic region

Our ambition is for Orio to be perceived as such an attractive company 
that creates so much value that Orio will be the natural first choice – 
not only for our current and new customers, but also for our owners, 
employees, the labour market and other stakeholders.

Core values and principles 
Our core values provide us with an identity and a joint set of values. 
They form an important foundation for our actions, our business 
operations and the realisation of our long-term goals and ambitions. 
Our core values also represent what we stand for – both now and in 
the future – and our basic principles.

ORIO'S CORE VALUES: 

Curiosity
With one foot in our history and heritage and the other in the future, 
we try in every situation, to find the best and the smartest solutions. 
We use our experience to dare to challenge our customers as well as 
our own perceptions, structures and processes in order to evolve and 
develop.

We are driven by a sense of curiosity and a strong commitment to our 
customers’ business and their lives. We listen to our customers and 
we always explore new ways to come up with solutions that not only 
benefits them, but also surpasses their expectations. What is 
important to our customers, is important to us.

Reliability
At Orio we stand by our promises and we are always clear, transparent 
and honest. We make sure to use our experience and knowledge to 
maintain a consistent high level when it comes to our priorities, our 
delivery times and our quality. The sense of excellent service is built 
into our history, and by demonstrating care and attention to the 
smallest detail, we make sure our customers always perceive us as 
a reliable and dependable partner.

Commitment
Working for Orio equals the will to take responsibility – for the 
customer’s business, for the service levels and for sustainability, 
resources and quality. Using our expertise and know-how we act 
proactively, take the initiative and stay involved all the way, from the 
bigger overall picture down to the smallest detail. It is all about a 
willingness to deliver and to always be prepared to go the extra mile in 
order to establish a sense of security that leads to satisfied customers.
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0.4

Health and safety
It is our belief and aim that all ill-health and injuries related to work 
can be prevented. 

Orio cares about the health and safety of every employee. This is 
why we design processes and workplaces based on our employees. 

It is the responsibility of every employee, consultant, partner and 
visitor to observe the relevant laws, agreements and rules relating 
to the work environment. The systems that we have in place for 
leadership, planning, skills development and the internal control of 
all our activities related to the work environment are the tools we 
have to ensure that this takes place. It is the responsibility of every 
employee to continually improve the work environment. 

Orio has both a long and solid history of safety at the workplace. 
We have a vision of zero occupational accidents, which is why we 
continually work to build and maintain a solid safety culture. 

Healthy employees are something that we all benefit from. This 
is of course positive for the individual, but we are also convinced 
that there is value for the company as a whole in ensuring that 
employees feel good, as this enables them to bring energy and 
commitment to our activities. As an employer, it is important to 
make sure that the correct supportive measures are put in place for 
this. 

Orio is a workplace that is free of drugs and alcohol 
We want to work to achieve a healthy work climate, promote our 
employees' health and prevent near accidents and accidents. This 
is why it is forbidden to use, sell or distribute alcohol and drugs at 
the workplace. 

Managers and supervisors have the formal responsibility for 
enforcing this. This means that they need to take action if alcohol 
or drugs affect the workplace. They also need to take the initiative 
to take action if they notice the initial signs of misuse. It is also the 
responsibility of employees to take the initiative if they suspect 
that there are drugs or misuse issues at the workplace, even if 
it is the management who are ultimately responsible. However, 
if an employee suffers from any misuse issues, he or she must 
take personal responsibility for getting better and keeping to any 
agreements that are reached. 

/ 2020 / Version 1.3
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People
Human rights
Orio supports and observes the UN Global Compact, a treaty based 
on the Universal Declaration of Human Rights, the UN Convention 
against Corruption, the International Labour Organization's (ILO) 
Conventions on the Fundamental Principles and Rights at Work, the 
OECD Guidelines for Multinational Enterprises and the Rio Declaration 
on Environment and Development. 

Equal opportunities for all 
We firmly believe that the shared skills of both men and women 
ensure the success of the company. We will achieve this by providing 
women and men with equal opportunities for employment, training, 
promotion and development at work. There must be no unjustified 
pay differences between women and men who perform equal work. 
Employees must also be allowed to work and assume their parental 
responsibility at the same time. We work to achieve a more even 
distribution of women and men. 

Every employee must be given the same opportunities based on their 
skills, experience and performance, irrespective of their sex, 
transgender identity or expression, ethnicity, religion or other belief, 
disability, sexual orientation, age, political opinions, trade union 
membership, social background or other factors.

We respect each other 
Every employee must be treated with respect. We do not accept any 
form of harassment. This includes any action that infringes on the 
integrity of a person, either verbally or physically, for example through 
bullying, discrimination, sexual harassment, racism, etc. 

We will achieve this by planning and organising our work in order 
to prevent harassment. This includes making sure that anyone who 
is victimised can feel confident that they can report this, and that 
anyone who sees anyone being victimised can report it as well.

Be a manager who takes responsibility 
Every manager is responsible for managing their operations, based on 
our mission, vision, core values and principles in accordance with the 
Code of Conduct. Managers are role models and their actions set the 
standard for the way we work and the approach we take. They must 
lead by example. To achieve the operational goals that have been set, 
managers are responsible for prioritising and setting goals, as well 
as for ensuring that their employees understand what is expected of 
them. Every manager is responsible for defining the expectations they 
have for results and skill requirements, and communicating this to 
their employees. 

Managers will focus on their employees as part of a personal, active 
and visible management culture. Every employee should understand 
the role they play in the company as a whole, and feel motivated to 
carry out and develop their tasks and their skills. 

0.5
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0.6/0.7

Customers and suppliers
Our responsibility for a sustainable chain   
Our ambition to be a long-term sustainable business also includes 
a social responsibility for human rights, working conditions and anti-
corruption. This responsibility not only includes our own activities, but 
also the activities of our suppliers.

Orio will be the first choice partner for supplying and distributing 
automobile spare parts as well as technical and logistic services 
that create value for our owners and customers. We focus on our 
customers, clearly motivated by a desire to exceed our owners'/
customers' expectations, both now and in the future. This requires 
more than simply being able to provide the right product at the right 
price with the right level of service. Our customers expect us to carry 
out sustainable business and need to genuinely believe that we are 
a socially responsible company. This means that a lot of demands are 
placed on us to use our resources effectively, while also taking into 
consideration business ethics and the environment. 

Responsibilities and collaboration with suppliers 
Purchasing plays a central role in the company's activities, with a large 
and wide range of products from many different suppliers from around 
the world. For many years we have included fundamental social, 
ethical and environmental requirements in our purchasing terms and 
conditions for our supplier network. We also set the clear requirements 
to run activities that comply with the relevant legislation. The OECD 
guidelines act as a framework for how we and our suppliers are 
expected to act. Suppliers shall thereby ensure their employees’ 
conditions in accordance with collective agreements, or conditions in 
accordance to the minimum levels that follow from a central collective 
agreement that is applied throughout Sweden to corresponding 
employees in the industry in question. If the work is carried out under 
such conditions that Swedish labor law is not applicable, the supplier 
must at least ensure its employees’ conditions in accordance with the 
ILO's core conventions.

Business ethics
We only engage in business activities that comply with national 
legislation and our Code of Conduct. 

We never accept or offer bribes, hidden payments, illegal or 
inappropriate benefits, or other forms of corruption. Benefits that are 
not permitted include, for example, cash, gifts, leisure travel or other 
kinds of services. 

If an employee is in any doubt as to whether a benefit is permitted 
or not, they should ask their manager for advice or turn it down. 

We do not make any business decisions based on personal interests 
or relationships. We must avoid any personal interests in the company 
with respect to customers, suppliers or other partners of Orio, or 
anything else that could result in a conflict of interests with Orio. 
Notify your manager about any personal relationships that could result 
in a conflict of interests. 

We want to build trustworthy relationships with our partners, which 
is why we observe the procurement and sales rules at Orio. 

We observe the relevant laws and ordinances, as well as internal 
policies and rules. Every employee is responsible for keeping 
themselves up-to-date regarding what is relevant for their daily work. 

Confidential information about Orio's activities, goals and strategies 
may not be disclosed to people outside the company. 
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0.8
Communication and 
information security
Open and proactive communication 
Orio is surrounded by a number of stakeholder groups who affect and 
are affected by our operations in various ways. It is therefore important 
to have a clear and open dialogue, and transparency, so that we can 
continually develop our dialogue with these stakeholders. 

We believe that communication is essential if we want to create 
commitment and interest among these groups. Orio's brand and 
strategy are clearly identified and developed by actively having an 
open dialogue and sharing knowledge. 

The following standards apply to both our internal and external 
communication: 

Relevance: Relevant information is communicated, creating a dialogue 
that helps us to identify important issues. 

Applicability: This communication has to be adapted to the needs and 
interests of each stakeholder group. 

Transparency: Open, honest and proactive communication at the right 
time provides reliable information that keeps every stakeholder group 
in the loop. 

Evolving: We continually develop our stakeholder dialogue so that we 
can create trust and long-term relationships. 

Orio's stakeholder groups
It is important for us to maintain a regular dialogue with our most 
important stakeholder groups, primarily: 

• Owners

• Customers

• Employees

• Trade unions 

• Suppliers

• Local community 

Communication in different channels 
We believe that it is important to handle communication carefully, 
so that we protect and support Orio's operations and brand. We also 
need to understand how social media has changed the communication 
landscape. 

Communication in these channels offers both advantages and 
disadvantages, as what is being communicated can potentially be 
spread far and wide. This is true of both positive news and information, 
and negative news and criticism. We need to support Orio's employees 
who want to actively use and appear in various social networks that 
are important for Orio and for the professional skills of the employees. 
Appearing in social media and networking can have positive effects. 

We must always carefully consider when we use social media and must 
never disseminate information about Orio that is not intended for 
the general public. Always think about what you are writing and make 
sure that it always complies with Orio's Code of Conduct and relevant 
policies and rules.

Any planned decisions and activities that could have a potential 
impact on and consequences for Orio's reputation must be notified to 
the Head of Communication well in advance. Any questions or requests 
for interviews from journalists or other media representatives relating 
to Orio must be referred to the CEO or the press spokesperson. 

We have decided to gather all the information about communicating 
in the social media in a social media policy. This policy aims to provide 
the employees with the guidelines they need to follow when using 
social media.  

Information security 
Company information is one of our most important assets, so both the 
physical and digital handling of such information plays an important 
role in our work with Orio's brand. 

Every employee at Orio is responsible for protecting confidential 
information about Orio, the company's products and operations, 
including its financial results, business and marketing strategies, 
business plans, business processes, technology and systems. 

Employees and anyone else who performs services on behalf of 
Orio must sign binding confidentiality agreements, which applies 
irrespective of the employment or supplier status the person in 
question has within the company. 

Our work on information security is based on: 

• Laws, ordinances and regulations

• Orio's own requirements

• Agreements
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Environment and 
company resources
Our environmental work is based on two aspects of the Group: the 
internal and external environment. Our internal environment work is 
carried out within the framework of our operations at all our units and 
lies within our own control. This means that we can directly control our 
business to reduce the environmental impact of our operations. The 
regulatory document for this work is the Group's environmental policy, 
which we use to ensure that we can continuously reduce our impact 
on the environment. We will achieve this by:  

• High awareness of environmental issues
•  Proactive introduction of effective measures to reduce 

our environmental impact
•  Reducing the amount of wasted resources and ensure 

compliance with legislation

We need to use the company's resources with care. We should only 
incur costs that are essential for our operations. We should also 
show the highest level of restraint in the use of IT resources and 
other resources such as e-mail, Internet, (mobile) phones, laptops, 
copying, scanning and printing equipment and company vehicles 
for personal use. 

Work on the external environment relates to our environmental and 
sustainability work with suppliers, primarily in the form of transport 
and packaging solutions that we use in our operations. This is where 
we have an indirect impact on our environment. The best way for us 
to affect this is through our selection criteria and by setting clear 
requirements for the environment in our business relationships with 
our suppliers and partners. 

Incident reporting
Every employee is encouraged and expected to report any legal 
infringements and actions that contravene this Code of Conduct. 

Reports must primarily be made to the line manager or, if this is not 
possible, to the CEO or Orio's Chairman of the Board. 

Orio's whistleblower policy ensures that employees are protected  
if they choose to do this, without the risk of reprisals.

0.9/1.0
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